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•

A fair is not only where market stalls stand
but there where politicians band

[Alberto Moravia]

The ‘new’ philosophy of Jagiellonian heritage
If, according to the so-called new philosophy, heritage is understood as 
the presence of the past in the present, the eponymous Jagiellonian Fairs 
may be seen as a peculiar kind of manifestation of the annual medieval 
fairs brought into existence mainly by the King of Poland and Lithuania, 
Władysław II. These had the aim of facilitating free trade and the opening 
up of functioning trade routes in the areas of the exceptionally vast 
kingdom which resulted, along with complex anchoring points, enabling 
not only the flow of goods but also of news and ideas from around the 
world, thereby creating, as we would say today, an intercultural creative 
space for communication, exchange and coexistence. At the outset, it 
is worth clearly emphasizing that cultivating the past forms of fairs in  
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the perspective displayed here, namely new thinking on the subject  
of heritage generally along with the creative inspiration of Jagiellonian 
heritage itself, is not about the passive reconstruction of the past in 
every respect, lovingly maintained and guarded values and ideas  
of long ago, but sometimes empty, insignificant artefacts and passing them 
on, analogous with museum exhibits/objects, in a pristine condition to  
the next generation. In the case of ‘new’, that is critical (reflexive) attitudes 
to heritage, one thing is for certain regarding their contemporary use and 
regarding their actual, that is, their active use by a given generation in times 
considered current to it. This is connected almost automatically with their 
creative interpretation, application and widely accepted development in  
the concept that every generation carries something characteristic of its 
own legacy which it subsequently passes on.1 However, we are dealing 
here with the concept and socio-cultural construct2 deriving from, or 
rather (co-)created, from a reservoir of resources which possessing  
a visible potential, have a processual3 and pro-developmental character4.  
It has therefore a place during the various interactions and discursive socio-
cultural practices5.

1  Derived from the Latin, tradere – ‘to pass on’, ‘transmit’. Here, this concerns the active 
process of transmission (tradere) whose content is important for a given community (tra-
ditum), see: O. Nahodil, ‘Tradycja jako definiens kultury’, Lud, vol. 7 (1991), p. 8.
2  See: J.E. Tunbridge, G.J. Ashworth, Dissonant Heritage. The Management of the Past  
as a Resource in Conflict, Chichester 1996; G.J. Ashworth, ‘Sfragmentaryzowane dz-
iedzictwo: sfragmentaryzowany instrument sfragmentaryzowanej polityki’, in:  
M. Murzyn, J. Purchla (ed.), Dziedzictwo kulturowe w XXI wieku. Szanse i wyzwania, Kra-
ków 2007, pp. 32–34.
3  See: O. Nahodil, ‘Tradycja…’.
4  See: J. Purchla, ‘Dziedzictwo kulturowe w Polsce: system prawny, finansowanie i zarzą-
dzanie’, in: J. Hausner, A. Karwińska, J. Purchla (ed.), Kultura a rozwój, Warszawa 2013, 
pp. 195–214; K. Broński, ‘Marketing dziedzictwa kulturowego’, in: J. Hausner, A. Karwiń-
ska, J. Purchla (ed.), Kultura…, pp. 215–236; M. Murzyn-Kupisz, ‘Dziedzictwo kulturowe  
w kontekście rozwoju lokalnego’, in: J. Hausner, A. Karwińska, J. Purchla (ed.), Kultura…, 
pp. 237–263; K. Jagodzińska, ‘Rewitalizacyjna funkcja kultury i dziedzictwa kulturowego’, 
in: J. Hausner, A. Karwińska, J. Purchla (ed.), Kultura…, pp. 265–285.
5  Heritage understood as a dynamic, interactive, discursive space. See: E. Nieroba,  
A. Czerner, M. S. Szczepański, 'Między nostalgią a nadzieją. Dziedzictwo kulturowe jako 
dyskursywny obszar rzeczywistości społecznej', in: E. Nieroba, A. Czerner, M. S. Szcze-
pański (ed.), Między nostalgią a nadzieją. Dziedzictwo kulturowe w ujęciu interdyscy-
plinarnym, Opole 2009, pp. 17–36.
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Such understandings draw us closer, in turn, to the concept  
of intangible cultural heritage as promoted by UNESCO in whose view 
it is understood as various cultural practices performed in a specific 
cultural space and in a specific cultural context employing specific artefacts 
connected with it and with which its creators identify themselves (that is, 
they feel to be their heirs). Above all, in this article, its following domains 
will be discussed: the abilities and practices connected with traditional 
crafts; festive customs, rituals and rites; as well as the performing arts. 
At the same time one must remember that according to the definition 
popularized by UNESCO,6 all of these are strongly inter-connected and 
may be treated as living practices of given cultural groups as the authentic 
continuing tradition it has been ascribed, almost cannot exist separately, 
that is, only in specially arranged and directed greenhouse conditions.7

The problem outlined above allows one to understand the 
eponymous event as a conscious, intentional, causative action activating 
the international fair Jagiellonian legacy in contemporary cultural contexts 
as, in some regards for the people/groups doing them, it is still important, 
real and significant (acknowledged as valuable/containing value and 
possessing significance). Of course, the above-mentioned intentions 
and motivations of such actions may be very varied, namely: emotional; 
sentimental; representational; identifying; integrated; ceremonial; ludic; 
aesthetic; artistic, animated; educational (formal and informal regional 
education and intercultural education); political; touristic; promotional; 
as well as purely economic or simply commercial, just to mention some 
of them. However, the more important question appears as to whether 
these fairs, more exactly the initial concept during Jagiellonian times, are 
indeed treated by their broadly conceived nearer and further stakeholders 
as prospective, processual pro-development resources with which they can 
identify themselves in a contemporary manner and which may develop 
creatively and not only passively recreate. Among these subjects one may 
mention:

6  See: Article 2, Clauses 1 and 2, UNESCO convention regarding the protection of intan-
gible cultural heritage, http://www.unesco.pl/fileadmin/user_upload/pdf/Konwencja_o_
ochronie_dz._niemater_2003.pdf, 28 August 2017.
7  Taken from the UNESCO concept promoting the protection of intangible cultural her-
itage without its petrifaction, Safeguarding without Freezing, http://www.unesco.org/cul-
ture/ich/en/safeguarding-00012, 28 August 2017.
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•	 The local and wider community of a given region and country;
•	 Foreign and domestic tourists;
•	 Foreign and domestic creative artists, handicraftsmen, artisans and 

artists (by no means only ‘folk artists’);
•	 Manufacturers and processors of traditional farm and culinary 

products;
•	 Professional or amateur historians or enthusiasts of reconstructing 

traditions;
•	 Representatives of various academic disciplines fulfilling the functions  

of experts and judges at this type of event and those similar to it 
(festivals, reviews, fairs);

•	 Local, regional and national government;
•	 Local, regional, national and international sponsors;
•	 Themed institutions and cultural organizations from various 

sectors with a regional, nationwide or international reach;
•	 Local, regional, national, and sometimes foreign media;
•	 Organizers.

 The last of these are key as it is they who first create and later put 
into practice the idea, or more exactly the mission, vision and goals of 
this kind of event. Therefore, it is they who in ‘thinking up’ a given event 
decide whether it will be a creative interpretation and fruitful employment 
of a legacy, thanks to which its realization is generally possible as the 
continuation of certain traditions for a given place, while not being only 
a simulacral creation based on contemporary theme parks. Such places 
are thought up all of a sudden, from the beginning not important where 
they are actually built, meaning in which region. However, this does not 
mean any less that these events may not take on a form which under the 
cover of paying homage to tradition are in places close to, or remind one of 
‘Disney’/‘disneyfied’ creations. In such a configuration, the seemingly most 
important factor is not whether the project is the characteristic extension 
of a tradition or whether it is part of contemporary trends, but possibly, 
whether it is worthwhile in various regards.

In order to attempt to get through to the motivations driving both 
the organizers and the broadly conceived participants in this kind of event 
with a clearly inter-cultural, inter-community and inter-generational 
character, as well as the potential of the Jagiellonian heritage deep within 
them, one should first immerse oneself in the past, even for a moment, 
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meaning briefly draw oneself closer to the history of fairs of the Jagiellonian 
period, as well as that of markets in general.

Jahrmarkt, or festive annual market – urban intangible heritage
According to the dictionary definition, the Polish term for fair ‘jarmark’ 
( from the German Jahrmarkt) was a type of medieval ‘market’8 meaning 
a supra-local free trade institution, known in Europe since the early 
Middle Ages, established under the protection of regional authorities with 
the aim of carrying out transactions related above all with long-distance 
trade, thus a centre of the exchange of goods in long-distance trade.9 In 
contrast to normal fairs which concentrated mainly on local goods, they 
were organized once or several times a year on set dates, most frequently 
on the occasion of church feast days, and lasted for several days. They were 
also accompanied by various social events, to us a contemporary term. In 
the period of its foundation, this was above all the basic form of free trade, 
mainly wholesale. However, from its beginning it also fulfilled integrative, 
activation, ludic and political functions to no less a degree. Moreover, 
regarding its reach, it also possessed the equally important function which 
to we would call a base for international and inter-cultural relations. Both 
the market and its more developed form, namely the fair were frequently 
from the beginning also clearly connected with an urban space.

The first record containing the contemporary Polish word ‘market’ 
referring to markets in Poland is found in a document from 1065. In 
1278 another medieval document records ‘forense, quod targove dicitur’, 
meaning that the presence of markets had become established. However, in 
1496 an important (from the perspective of the deliberations in this article) 

8  The Polish terms for market, targ and bazar, are defined as a sales and purchasing cen-
tre, a form of buying and selling of goods which takes place at a certain time (usually, 
once, sometimes twice a week) on a specially set-aside space (usually open) called a ‘mar-
ketplace’, ‘market square’ or more directly ‘a market.’ The etymology of the term targ is 
unclear. Usually, its time of origin is given as the 14th century (from the Czech trh, the 
Russian torg, torgi). Although similar forms appear in the Lithuanian tur~gus and the 
Latvian tirgus, it is not known whether they are borrowings from the Old Russian tъrgъ. 
It is often linked with a given tradition or formal trading rules, See: the entry for ‘targ’ in:  
A. Brückner, Słownik etymologiczny języka polskiego, Kraków 1927, pp. 565–566 
and Słownik języka polskiego PWN, at https://sjp.pwn.pl/sjp/targ;2528817.html,  
28 August 2017.
9  See: entry for ‘jarmark’ in: Encyklopedia PWN, at https://encyklopedia.pwn.pl/encyklo-
pedia/jarmark.html, 28 August 2017 and Słownik etymologiczny…, p. 199.



JAGIELLONIAN IDEAS...

384

law was laid down saying that markets in towns ‘were free to all’10, as well as 
saying that ‘no one took market tolls from the clergy or the nobles, or from 
their serfs [sic – J.D.], as grain and their own household things, comprising 
food will be given it to them or bought in relation to their needs.’11  
No less important was how, in 1504, this noble and egalitarian law became 
subjected to changes. Thus, it was declared that ‘a Marshal of the Crown 
set and collect the market toll in royal towns’,12 while the field toll, meaning 
tax on trade in camps, was set and collected by the Great Hetman together 
with the Marshal’s Council.13 In 1507, it was declared in turn that ‘markets 
in are not to take place in the countryside under pain of confiscation  
of the goods sold.’14 In 1523 another law was passed declaring that ‘the 
goods and crafts of the nobles, that is from the goods of the nobles as well 
as vessels brought to the towns were not free of paying the market toll.’15 It is 
important, however, that the laws continuously evolved, one example being 
how in 1538 it was once again declared that ‘the market toll should not be 
taken from those peasants whose own items or for their own needs they 
are buying or selling’.16 It is can be seen, however, that from the beginning 
the law regulating markets belonged to the most important privileges  
of a town. A market place was to be found in every town. In contrast to much 
more specialized fairs, currently, markets may have both an organized and 
spontaneous character.

Fairs lasted from 1–2 days up to as long as two weeks. Often 
this time was divided into periods for displaying goods, the drawing up  
of contracts and settling one’s financial obligations. The huge flow to 
the fairs of merchants and customers from different places caused  
the rapid development of so-called market towns in which already from 
the 12th century goods from the Near East, as well as Western and Northern 

10  Z. Gloger, Encyklopedia staropolska ilustrowana, vol. IV: Targi i targowe, Warszawa 1903, 
vol. leg. I, fol. 253.
11  Ibid., fol. 269.
12  Ibid., fol. 295.
13  Ibid., fol. 296.
14  Ibid., fol. 364.
15  Ibid., fol. 400.
16  Ibid., fol. 520.
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Europe had been sold. The most popular were the fairs of Champagne.17 
Apart from direct trade, often from the beginning fairs fulfilled  
the role of a display and a goods exchange, during which transactions 
were based mainly on credit and which, in turn, led to the development  
of various forms of financial obligations and trading companies. Along with  
the development of trade, more and more craft workshops and mercantile 
warehouses were established, as well as stalls, slaughterhouses, mills and 
smithies. An important aspect of fairs, from the perspective of this article, 
was market law or ‘market peace’, ‘the King’s peace’, or ‘Pax Dei’, meaning 
the secular and clerical privileges granted to merchants which guaranteed 
them personal safety and security of their goods for the duration of the fair, 
as well as the town authorities having the responsibility then of supervising 
the propriety of the transactions made (weights, measures, prices) and 
limiting the sales monopolies of guilds18.

On Polish territory, fairs had become commonplace  
by the 13th century. However, their greatest development occurred between 
the 14th and 16th centuries. The first mercantile cities were Gdansk and 
Wroclaw. These were followed by fairs in Lviv, Lutsk, Grodno and Vilnius 
(known mainly for products from forestry); in Jaroslaw and Klecko 
(known for textiles); in Przemysl and Przeworsk (known for selling oxen); 
in Kraków, Sandomierz, Kazimierz Dolny, Płock and Toruń (known for 
grain); as well as Lublin where the main goods were Hungarian wine, along 
with grain and oxen. It was not only merchants from all over Poland who 
came there but those from the furthest reaches of Europe and the world at 
large. Goods were bought which were then transported in bulk (by land 
and sea routes) to western Europe. Among the most popular goods were 
grain, furs, oxen, products from forestry, as well as linen. In turn, from 

17  Already developed in the late 12th century. Considered to be a medieval centre of Euro-
pean trade connecting northern and southern trading centres. The name comes from the 
fact that they were organized in Champagne, Their significance is a result of the geograph-
ical location – they were established at the crossroads of trade routes from Flanders to Ita-
ly, not far from Paris and with easy access to the Moselle valley and the Mosel region. Their 
significance was also a result of the protection given to them by the Counts of Champagne. 
K. Baczkowski, Wielka historia świata, vol. 5, Kraków 2005, p. 744.
18  See: H. Samsonowicz, ‘Jarmarki w Polsce na tle sytuacji gospodarczej w Europie w XV–
XVI wieku’, in: J. Bardach et al. (ed.), Europa – Słowiańszczyzna – Polska. Studia ku uczcze-
niu profesora Kazimierza Tymienieckiego, Poznań 1970.
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western Europe came textiles, metal goods, spices, wine and various so-
called luxury goods.19 Deserving attention are the famous St. Dominic’s 
Markets which have taken place in different places in Poland since the 
Middle Ages, in towns where the preaching order of the Dominicans were 
based with the authority of Papal and Episcopal privileges. They were most 
often held during the celebrations for the feast days of St. Dominic (early 
August) and St. Hyacinth (17 August). Their rejuvenation occurred during 
the 1990s and, currently, they are organized by almost every Dominican 
chapter20.

The above-mentioned markets were famous in the First Polish 
Republic, and in Europe, as one of the most well-known international 
events concerning trade but also culture. Thanks to them, town-dwellers, 
merchants, craftsmen, the great estates of the magnates and the manors 
of the gentry were all enriched. The money earned was used on various 
building initiatives which one may still admire today in the form  
of splendorous historic tenements of old town centres. Moreover, 
local places of worship were financed and funded, including those  
of the Roman Catholic, Jewish, Orthodox and Lutheran faiths. Private 
libraries were fitted out, while the development of schools and orphanages 
was financed. Due to the trading of goods in Polish market cities, over 
many centuries members of many different nationalities settled there, such 
as Ruthenians, Germans, Scots, Jews, Tartars, Armenians and Greeks. One 
may therefore posit the thesis with confidence that markets were one on 
the most visible forms of realizing the Jagiellonian Idea of ‘an open multi-
cultural state.’ Through this, political news and information concerning 
intellectual, cultural and religious matters reached its inhabitants. There 
was a continuous flow of information. During fairs, contracts were drawn 
up regarding the purchase of books, maps, pictures and the distribution  
of printed pamphlets; modern trends (including fashion) were also created 
while new modes of behaviour were introduced. Doctors, barbers and 
breeders of exotic plants and animals attended fairs. To a certain degree 
they caused the dissemination of medical and general knowledge. Another 

19  H. Samsonowicz, Encyklopedia historii gospodarczej Polski do 1945 roku, vol. I, Warsza-
wa 1981, pp. 279–281.
20  See: ‘Tu brzmi historia o jarmarku’, Jarmark Dominika, at: http://jarmarkdominika.pl/
tu-brzmi-historia-o-jarmarku/, 29 August 2017.
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active groups at fairs were artists.21

It is worth adding that in colloquial Polish, the terms ‘market’ (targ) 
and ‘fair’ (jarmark) are used interchangeably which is seriously in error, 
as well as a simplification of a quite complex form of trade. Along with 
the development of communication and the appearance of new forms  
of trade (such as maritime trade), in the 16th century the role of fairs began 
to diminish significantly.

Fairs on the Jagiellonian Route
The historical Jagiellonian Route or Via Jagiellonica of Kraków-

Lublin-Vilnius, alternatively ‘Via Jagiellonica –Cracovia-Lublinium-Vilna’, 
one of the branches of the ‘Via Regia’22 is, as Zygmunt Kruczek points 
out, a perfect example of the linear system of places connected with  
the Jagiellonian cultural heritage, and which from the beginning was 
conceived in order that it could be used during the time of its rule 
towards the integration of the capital cities of the Kingdom of Poland 
and the Grand Duchy of Lithuania.23 Apart from being a route for royal 
processions and representatives, it quickly became frequently used by as 
a mercantile trail, as well as travel route for numerous officials, diplomats, 
knights, clerics, scholars, artists and others, and from the moment  
of the establishment of the Polish-Lithuanian Commonwealth by the Polish 
parliament in Lublin in 1569, the most important road in the unified state. 
Moreover, quite quickly the road began to fulfil the function of a European 
cultural route facilitating exchange between the Latin civilisation and  

21  See: S. Dmitruk, ‘Historia jarmarków lubelskich’, in: Jarmarkjagiellonski.pl, at http://
jarmarkjagiellonski.pl/events/czas-jarmarkow/, 31 August 2017.
22  See: ‘Szlak Jagielloński’, Europejskie Centrum Spotkań ‘Zachód – Wschód’ w Lublinie. 
Unia Szlaków ‘Zachód – Wschód’, at: http://www.zachod-wschod.pl/szlakjagiellonski/,  
31 August 2017.
23 The extraordinary course of the route began in 1386 with the famous expedition  
of the then Grand Duke of Lithuania from Vilnius to Poland with the aim taking over 
its government. Knights gathered for the journey in Lublin chose him as a candidate for  
the crown. Subsequently, together with a long retinue, he reached the capital Kraków where 
following his baptism, during which he received the name Władysław, and his marriage 
to Jadwiga, his coronation took place. Z. Kruczek, ‘Jagiellońskie dziedzictwo kulturowe  
w turystyce na przykładzie kreacji szlaku historycznego Via Jagiellonica’, in: L. Korporo-
wicz, P. Plichta (ed.), Mosty nadziei. Jagiellońskie inspiracje dialogu międzykulturowego, 
Kraków 2016, p. 146.
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the Byzantine civilisation of the east.24 Currently, the trail has been reactivated  
by the ‘Jagiellonian Route’ Tourism Organization from Lublin  
as an international cultural tourist trail. The agency providing logistical 
and financial support is the ‘Via Jagiellonica’ foundation. Part of the route 
is overlapped by the reactivated St. James’ trails (including the St. James’ 
Roads of Malopolska and Lublin). As part of the management of the route 
and its promotion, these organizations provide themed interactive museum 
exhibitions, carry out research on the region, publish guides, maps, folders, 
organize themed excursions and guide workshops, as well as open themed 
events (including ‘Travelling to the Past by the Jagiellonian Route’).25  
No less important is undoubtedly the most recognisable cycle of events on 
the ‘Via Jagiellonica’, one which surprisingly the operators of the route do 
not display on their website, namely the famous Jagiellonian Fairs. Due to 
limits on the length of this article, I will concentrate solely on fairs held in 
what is Polish territory today.

The tradition of fairs during Jagiellonian times in Kraków
It is not possible to commence a Jagiellonian market journey 

anywhere else but the Royal Capital of Poland, Kraków, a symbolic city. 
Despite the fact, however, that it seems the Jagiellonian traditions are 
strongest and most visible here, as well as seeming to be extraordinarily 
conscious and creative, Kraków does not currently possess one 
complex event which is directly connected to the legacy of the markets  
of the Jagiellonian period and one which is easily recognisable to various 
participants. The lack of such an event is noticeable despite the fact that 
the city, as the initial and one of the most important anchoring points 
of the Jagiellonian Route, quite clearly displays its rich trading tradition 
whose development, in fact, occurred during Jagiellonian times. This 
is visible in, among other things, museum enterprises (i.e. the hugely 
popular Underground Marketplace of the Historical Museum of the City 

24  J. Kopaczek, ‘Zarys dziejów królewskiego traktu Kraków–Lublin–Wilno i jego przy-
wrócenie jako Via Jagiellonica’, in: T. Rodziewicz (ed.), Związki Lublina i Wilna. Studia  
i materiały, vol. 1, Lublin 2011, pp. 85–100.
25  See: ‘Szlak Jagielloński’ Kraków – Lublin – Wilno, at: www.szlakjagiellonski.pl; Szlak ‘Via 
Jagiellonica’, at: www.viajagiellonica.eu; Europejskie Centrum Spotkań ‘Zachód – Wschód’ 
w Lublinie. Unia Szlaków ‘Zachód – Wschód’. at: www.zachod-wschod.pl, 31 August 2017.
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of Kraków).26 In various parts of the city, beyond the numerous markets 
which in themselves have become a Kraków tradition27 while not being 
solely comprised of typically modern commercial goods, there are  
of course cyclical events organized on a form similar to fairs,28 although it is 
more and more difficult to find clear references to the original Jagiellonian 
Idea, with this even lacking in the name. The events which currently seem 
to be closest to the initiative regarding the Jagiellonian heritage described 
here are St. John’s Fair, St. Michael’s Fair, the Craft Fair, as well as the so-
called ‘Sleeve Fair’, known more generally as the unique ‘Sleeve Holiday’.

St. John’s Fair is a fairly recent initiative with the first such event 
taking place in 2009. The organizer is the Kraków Festival Office while  
the fair last for three days, taking place on the Czerwieński Embankment, 
next to Wawel Castle. Its premise is to bring participants back  
to the everyday Poland of the past. Members of historical re-enactment groups, 
craftspeople and artists introduce the fair’s attendees to old Polish customs. 
Although during the period 2010–2012 it concentrated on the traditions  
of the Middle Ages, in 2013 it was divided into the first day being devoted 
to the Early Middle Ages, the second day to the Late Middle Ages and  
the third day to the Polish ‘Golden Age’. In 2014, the third day was devoted 
to the 16th and 17th centuries in turn. In the preview of the eighth event 
(2017), we read that the Czerwieński Embankment, next to Wawel Castle 
will be full of stallholders, cooks, wandering minstrels, ladies and knights 
from far afield. On the first day we are invited to a Royal Ball hosted by 
Henry of Valois and his fiancée Anna Jagiellon. Perhaps the king will betray 

26  The Underground Marketplace of the Historical Museum of the City of Kraków is  
a unit of the MHK located under the eastern part of the Main Market. It covers an area of 
over 6,000 m², of which 4,000 m² is an archaeological reserve. See: ‘O szlaku turystyczym’,  
Podziemia Rynku, at: http://www.podziemiarynku.com/index.php?dzial=oszlaku,  
31 August 2017.
27  The market at Plac na Stawach, Plac Imbramowski, Plac Nowy, Stary Kleparz, Nowy 
Kleparz, under the Market Hall, modern Christmas and Easter markets and fairs, and  
the famous Kraków Cloth Hall.
28  Among the most popular one may mention the following: the International Fair of Folk 
Art of the ‘Cepelia’ Polish Art and Handicrafts on the Main Square; the Malopolska Fes-
tival of Taste which takes place, among other places, at Plac Wolnica; or Emaus, a church 
fete taking place on Easter Monday at the Norbertine abbey in Zwierzyniec by the Rudawa 
river and always held together with a folk fair.
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us, which is why did not get married in the end (maybe he did not accept  
the age, which was the 16th century we should remind ourselves). The party 
will be enlivened with the performances of halberdiers, dancers, strolling 
players and displays of courtly fashions. Saturday will also be a time of fun 
as near Wawel as both Sigismund the Old and Sigismund Augustus will be 
celebrating their name-day. It is to them we may be grateful for the famous 
‘Sigismund Times’, a period of economic, scientific, cultural and artistic 
development in Poland. On Sunday, King Stefan Batory will arrive at the fair 
by horse with an entourage of oldiers and will be amazed by the performances 
of the artists gathered there, along with a game of living chess. Whether this 
was a good match for Anna Jagiellon with whom he is said to have spent three 
nights following the wedding, is not for us to judge…29

Apart from the historical re-enactments mentioned above,  
the programme outlines various types of event referring to old Polish 
traditions, including display of past crafts and the arts of war, dance 
workshops, early music concerts, equestrian displays, falconry displays, 
educational games for children and field games. Stalls are to be set up 
offering food, hand-made jewellery, historical costumes, weapons and tools 
for daily use, as well as completely modern toys and paper products. During 
the fair, there is a temporary tavern open on the Vistula Embankment. 
There are also crime mysteries organized concerning medieval Kraków.  
The main attraction of each fair is a competition for the most beautiful 
garland for which the main prize is a trip to… Disneyland. In 2010, St. John’s 
Fair received a nomination in the events category of the ‘Great Discoveries 
of Malopolska’ plebiscite. Despite certain similarities regarding its mission 
and programme, in the final analysis it is rather difficult to award it  
the status of a creative continuator and contemporary enactor of the idea 
of the Jagiellonian fair.

St. Michael’s Fair, the Craft Fair, the Culinary Fair, as well as the ‘Sleeve 
Fair’, are events organized, alongside the Science Festival, the Dumpling 
Festival, the Christmas and Easter Fairs by one organizer.30 We are dealing 
here with, to use popular terms, ‘incorporation’ or ‘absorption’, meaning 

29  ‘Jarmark Świętojański 2017. Widowiska plenerowe i happeningi’, Karnet.Krakow.pl,  
at: http://karnet.krakow.pl/21555-krakow-jarmark-swietojanski-2017, 31 August 2017.
30  See: ‘Imprezy’, Artim. Sp. z o.o., at: http://www.kiermasze.com.pl/imprezy,  
31 August 2017.
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in a similar fashion to corporations which under one ‘umbrella brand’ 
attempt to gather sub-brands, products and offers, consequently aspiring 
to gain a (sub)market monopoly. The Artim company offers as part of its 
services the possibility of renting various types of fair equipment (sales 
booths, small food stands, barbecue food stands, shelters, tables, fences, 
tiered display stands, upright display stands, sleds, marquees, tents, stages, 
full electrical rigging, the distribution of electrical power of various levels, 
power cables, extension cables etc.)31 However, it is also important that 
the organizers of the above-mentioned events work very closely with  
the Malopolska Craft and Business Association, as well as with the Kraków 
Mercantile Congregation which is over 600 years old, having been founded 
in 1410 during the reign of Władysław Jagiełło. However, when looking  
at the descriptions of the above-mentioned fairs more closely, it can be 
seen that their organizers do refer to the trading traditions of Kraków.  
As they themselves stress, these events have a special significance, ones which 
they organize on the Main Market square as that which comprises a return  
of the tradition through the restoration of its primary function, namely 
the function of trade. This is most visible in the description of St. Michael’s 
Fair in which we read: The oldest account of fairs in Kraków comes from 
1310, one learns from this that three fairs took place in the city annually. 
Their traditions were established around the feast days of St. Stanislaw  
(3–4 May), St. Vitus (11–17 June) and St. Michael (29 September-3 October). 
The last of these was the largest fair of the Middle Ages. It ensured then, 
among other things, safe passage which required a merchant to embark on 
a journey with goods for sale to a town lying on the route. We would like 
for our event today to be free of forcibly attracting domestic and foreign 
tourists to our city. The fair is accompanied by ceremonies bidding farewell to  
the summer while welcoming the autumn through the authentic performance 
of folklore groups.32

The famous Kraków ‘Sleeve Fair’ deserves separate discussion.  
For purpose of clarity, one is obliged to say stress that this is a much older 
holiday, one strongly interwoven with the history of the city itself as it is 

31  The Artim Kraków Manufacturing-Services Company, Ltd., based in Kraków,  
the current remit of its activities comprises: organizing markets, fairs, open-air events,  
the rental of market equipment, as well as services, the rental of tents, outdoor advertising, 
http://www.kiermasze.com.pl/o-firmie, 31 August 2017
32  See: ‘Jarmark kulinarny’, Artim. Sp. z o.o., at: http://www.kiermasze.com.pl/imprezy#jar-
mark-%C5%9Bw-micha%C5%82a, 31 August 2017.
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with entire generations of its inhabitants.33 Despite visible changes, it has 
still far to go to be a modern marketing, commercialized form of intangible 
heritage created primarily for tourists.

The Jagiellonian Fair and Knightly Tournament in Sandomierz
Another important town on the Jagiellonian Route is Sandomierz, one 
cultivating the traditions of fairs of the past up to today, along with a clear 
emphasis on the heritage of the Jagiellonian period. With its characteristic 
medieval urban architecture, it is considered to belong to one of the most 
valuable groups of Polish historical buildings. Up to today, the Sandomierz 
event draws on the heart of the historical space of the town, the fair taking 
place in the Old Town Square and currently taking two days. Apart from 
display and exhibitions of crafts of the past (in the form of archaeological 
camps presenting the lifestyle of people, even thousands of years ago),  
the sale of the work and products of local and foreign exhibitors, 
craftspeople, handicraftspeople, as well as traditional culinary products 
from wooden stalls and stands around Sandomierz Town Hall, along 
with music concerts with composers’ arrangements of traditional Polish 
music, this fair is, above all, a place for developing historical performances. 
In the programme we find, among other things, a commemoration  
of the march of troops by the Opatowska Gate to the Old Town Square, King 
Władysław Jagiełło’s entry to the town, as well as a parade of men in armour 
and courtly ladies; a ceremony of the changing of the guard comprised  
of infantry formations from the 15th century in placing the Knightly Banner 
of the Sandomierz Region, the coronation and inauguration ceremony  
of Elizabeth Granowska, née Pilecki, as Queen of Poland whose titles 
included Governess of Sandomierz, daughter of a regional official  
of Russia and Sandomierz, and general and regional official of Wielkopolska 
province; the dubbing of knights by King Władysław Jagiełlo; courtly 
dances in honour of Queen Elizabeth; equestrian tournaments with  
the participation of the most renowned Polish knights, namely Zawisza 

33  The Sleeve Festival is a Polish Easter custom celebrated on Easter Tuesday in Kraków 
on and around the Sleeve Mound, as it is known, referring to the Slavic spring ‘Dziady’ 
tradition and other pre-Christian Slavic celebrations. Currently, it is a fete which takes 
place beside St. Benedict’s Chapel together with a traditional fair and reconstructions 
of early medieval villages. See: Historia Tradycyjnego Święta Rękawki, at: http://web.ar-
chive.org/web/20071025223205/http://dkpodgorze.Kraków.pl/content/view/77/133/,  
31 August 2017.



JAGIELLONIAN IDEAS...

393

Czarny of Garbów, Dobiesław of Oleśnica, Mszczuj of Skrzynno and Powała  
of Taczew; displays by the infantry and royal artillery; a torch-lit night 
march by the Knightly Banner of the Sandomierz Region; along with  
a fireworks display.34

 In accounts of the event, we may read on a local portal: During  
the opening the organizers emphasized the essence of the Jagiellonian Fair and  
the Knightly Festival which took place in the unique atmosphere of Sandomierz. 
For centuries, the town has been a place of colourful fairs during which 
merchants came together from all corners of the world and exchanged goods 
while the local inhabitants had the opportunity to experience interesting new 
tastes, authentic aromas and unusual objects for everyday use. At the same 
time, the Knightly Festival alludes to the presence of military formations 
of the past in Sandomierz regarding its royal character, a fact which was 
emphasised by Gallus Anonymus in the Polish Chronicle. On the pages  
of this extraordinarily valuable historical document, he included the town in  
the sedes regni prinicpales or main seats of the King.35

However, the traditional scenario of the events is disturbed 
by the placing next to the fair on the Marshal Pilsudski Embankment  
of the ‘Green Velo’ mobile village, an official event accompanying the fair, 
aimed at promoting the cycling trail of the same name.36 The attractions 
of the village are as follows: acrobatic cycling shows and performances; 
an obstacle course; a tent with alco-goggles; a 5D cinema in a Green Velo 
capsule, as well as competitions regarding knowledge of the trail. Here, the 
question on everyone’s lips is why ‘Green Velo’ and not ‘Via Jagiellonica’?

34  See: ‘Jarmark Jagielloński w Sandomierzu. Turniej Rycerski i wiele innych atrakcji’,  
Tarnobrzeskie.eu, at: http://tarnobrzeskie.eu/2017/06/28/jarmark-jagiellonski-w-sando-
mierzu-turniej-rycerski-i-wiele-innych-atrakcji-w-okolicy/, 29 August 2017.
35  ‘Jarmark Jagielloński i Turniej Rycerski 2017’, Sandomierz.pl, at: http://www.sando-
mierz.pl/aktualnosci/relacje-zaproszenia/2017/lipiec/jarmark-jagiellonski-i-turniej-ry-
cerski-2017, 29 August 2017.
36  The eastern ‘Green Velo’ Trail is the longest continuous cycle trail running through 
five provinces in eastern Poland (the provinces of Lublin, Podlaska, Sub-Carpathia, 
Świętokrzyska, and Warmia-Mazury). The route of the trail runs through five national 
parks, four in Podlaska province, (Wigierski National Park, Biebrzański National Park, 
Narwiański National Park and Białowieża National Park) and one in Lublin province 
(Roztoczański National Park), see: ‘O szlaku’, GreenVelo.pl, at: https://greenvelo.pl/o-sz-
laku, 29 August 2017.
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The Jagiellonian Fair in Lublin – a flagship initiative 
The tradition of fairs in Lublin is extraordinarily rich. The most famous 
were mainly those in the 16th and early 17th centuries. Along with Kraków 
and Vilnius, Lublin is one of the most important anchoring points on  
the Jagiellonian Route. The city lies literally half way along the route 
while the cultures of east and west met there. The right to organize fairs  
at the end of the 14th century was awarded by Władysław Jagiełło 
himself.37 In addition, he imposed the condition that every merchant 
passing through the town had to stay there for at least eight days.  
The first fairs lasted sixteen days and began eight days before Pentecost. In 
the mid-15th century, Kazimierz IV Jagiellończyk (30 June 1448) increased  
the number of fairs to four per year. Apart from those indicated, they took 
place as follows: 2 February on the Feast of Candlemas (16 days); 15 August  
on the Feast of the Assumption of Our Lady (8 days); and 28 October  
on the Feast of Sts. Jude and Simon (8 days).38 Apart from the royal 
privileges of the 15th century, the establishment of the Crown Tribunal, or 
supreme court, in Lublin in 1578 influenced both trade and its own local 
craft industry. This in turn caused the development of trading centres for 
craftsmen, rich peasants and the gentry selling agricultural produce from 
their manors. The golden age of the Lublin fairs was the 16th century, an age 
which was, in the opinion of historians, the most popular and recognizable 
trade event in the entire Polish-Lithuanian Commonwealth.

Indeed, in a certain way, this has remained true up to today. Thus, 
currently, the most well-known initiative popularizing the Jagiellonian 
Fair heritage all over Poland (and abroad) is undoubtedly the Jagiellonian 
Fair organized by Lublin Cultural Workshops and the City of Lublin.39  

37  On 15 April 1383 he allowed Lublin merchants to independently trade with Lithua-
nia while on 2 January 1392 he permitted the organizing of one annual fair, S. Dmitruk,  
Historia jarmarków…
38  On the basis of a royal decree lay the reorganization of the trade routes between 
Wrocław, Radom, Lublin, Lviv in competition with the Kraków–Sandomierz–Lublin route.  
The route undermined Kraków’s trade monopoly while the benefits of the turnover  
in goods flowed to the economies of Radom and Lublin. S. Dmitruk, Historia jarmarków…
39  It is considered to be one of the largest international tourist attractions in Poland.  
In 2009 the organizers of the fair won the main award in the ‘Polska Pięknieje’. Seven  
Wonders of European Funds’ competition in the ‘Trans-border and International Tourism’ 
category. The fair also secured 8th place in the ranking of the 10 best mass cultural events 
in Poland, (along with St. Dominic’s Fair in Gdansk, the Woodstock festival, and the New 
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The year 2017 saw the eleventh such event take place, and which was 
carried out as part of the ‘the Birthday of the City’, commemorating  
the Great 700th Anniversary of the city’s establishment under Magdeburg 
Law. In their invitation to this auspicious occasion, the organizers wrote 
For the legacy, the community, the future (…) experiencing this extraordinary 
year together, we wish to be inspired by our legacy, strengthen feeling  
of of pride in Lublin, as well as develop the town for future generations.40 
One should stress that the modern Jagiellonian Fair, despite its significant 
evolution and many transformations (among which one may allude to it 
as ‘a holiday of traditional culture’, ‘a festival’ or an annual ‘tourism event’), 
it comprises a traditional continuation of the Lublin Fairs. The organizers 
themselves emphasize this which is indicated by their reflective and creative 
attitude towards their own history: Over time the tradition of the fairs 
was forgotten. The Jagiellonian Fair became an annual holiday, in fact due  
to the need to remind the inhabitants of the mercantile history of the city 
(…) The Jagiellonian Fair alludes to the tradition of fairs which used to take 
place four times a year in Lublin. During Jagiellonian times, the city was 
located at the crossroads of trade routes.41 In other descriptions of the event 
we read: The artistic programme of the fair is the varieties of cultures which, 
during Jagiellonian times, had already enriched the city and constituted its 
strength in the international arena. A special event will be the ‘re:tradition’ 
concert, this year is dedicated to the 700th anniversary in which exceptional 
artists of the Polish musical scene will meet masters of traditional music.42 
At the same time, also through the fair, for a couple of years the City  
of Lublin has been determinedly carrying out its official strategy regarding 
the image of the city as one which is open and multi-cultural. In its 
description of the concept of the fair, one may see on its official website, 
among other things: People’s curiosity and desire to get to know and discover 
new cultures, the openness and sincerity which is displayed by participants 
and recipients of the Jagiellonian Fair, motivates us to build a programme 

Year’s Eve festivals in Wrocław and Kraków) which was published in ‘Atrakcje’ magazine.
40  Lublin700. 700 lat miasta, at: http://www.700.lublin.eu/, 31 August 2017.
41  Jarmark Jagielloński: wielkie święto kultury tradycyjnej, interview with the organizers, 
http://www.polskieradio.pl/7/6066/Artykul/1816020,Jarmark-Jagiellonski-wielkie-swieto
-kultury-tradycyjnej, 31 August 2017.
42  Jarmark Jagielloński, Warsztaty Kultury Lublin, http://wydarzenia.o.pl/2017/08/11-jar-
mark-jagiellonski-warsztaty-kultury-lublin/#/, 31 August 2017.
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based, above all, on direct relationships between artists and spectators.  
Of crucial importance is the master-apprentice relationship alluded to 
during numerous craft, singing, dance or instrumental workshops. During  
the putting together of the festival, the form and means of transmission 
and an awareness of selected elements of cultural traditions employed  
by the artists are important (…) The transmission of knowledge through direct 
contact, conversation or observation allows one to forge links with others 
while simultaneously popularizing authentic and often-forgotten templates 
and elements of traditional culture (…) Returning to archaic, but at the same 
time the simplest forms spending time together, brings us back to that which 
has been forgotten, namely a real-life encounter with another person.43

In the media we find the following description of the event: For three 
days Lublin will remind one of the city of a hundreds of years past when we 
were one of the most important trading centres in Europe. Thus, regarding 
the famous Lublin markets of the 15th and 16th centuries, in 1584 Sebastian 
Fabian Klonowic wrote:
  ‘To the city of Lublin it is faithfully borne,
  The bounty of the world from both near and far,
  Here there’s no lack of old Falernian wine in a horn,
  It’s the juice of the vineyards of the Greek and Magyar’.  
In turn, in 1575 the Venetian envoy, Hieronymus Lippomano wrote of them: 
‘In Lublin as a place lying in the centre of all the provinces annual fairs 
are held, to which people from many surrounding countries come, namely 
Muscovites, Tartars, Turks, Italians, Jews, Germans, Hungarians, apart from 
Armenians, Lithuanians and other foreign inhabitants.’ While fairs in Lublin 
took place four times a year (two for sixteen days; two for eight days), the 
modern fair, alluding to those times, lasts for three days. Neither a Turk, Jew, 
Italian, Muscovite, German or Armenian will we see there. However, this 
does not mean that it is not international and colourful: This year, exhibitors 
from Hungary, Ukraine, Slovakia and Belarus will visit us who will sell their 
local produce and handicrafts (…) As the fair is not all about trade but art, 
foreigners are also to be found among the artists invited to the event (…) The 
strongest tradition is, of course, that of Poland.44

43  ‘Idea Jarmarku Jagiellońskiego w Lublinie’, JarmarkJagiellonski.pl, at http://jarmarkja-
giellonski.pl/idea/, 31 August 2017.
44  ‘Jarmark Jagielloński 2016 w Lublinie. Międzynarodowa impreza w «lublińskim  
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Currently, the Jagiellonian Fair is the largest fair in Poland 
concentrating creative people representing their own creative fields 
based on regional designs and production techniques. The fair lasts four 
days while, within its regulations, we read that its aim is the presentation  
of work concerning various field of craftwork and folk art which, in a direct 
manner, display local traditions, its authentic forms and a specific regional 
legacy. Artists who allude to the theme of tradition in a conscious manner are 
also invited to participate.45 During the fair, the ‘Most Creative Person of the 
Fair’ competition is held. In choosing the winners, the following are taken 
into consideration: the aesthetics of the stand: the level of artistic work 
carried out; as well as allusions to the past traditions of the given craft. 
What makes the Lublin Fair undoubtedly exceptional is that one may not 
buy trading space. The organizers themselves invite selected artists from 
both Poland and abroad in order to present their own crafts and traditions. 
Every year during the Jagiellonian Fair, each one of the invited artists 
or craftspeople undergo an assessment on their merits by a competition 
committee, thanks to which, as the organizers emphasize, the quality  
of the products presented at the festival are subject to strict inspections 
which increase year on year.46

However, the foreground is still occupied by trading events and 
presentations of handicrafts, as well as events in the cultural sphere.  
In descriptions of this idea we read, moreover, that artists come from all 
over, through which an important point is that along with Polish artists, 

mieście»’, Kurier Lubelski, at http://www.kurierlubelski.pl/wiadomosci/lublin/a/jar-
mark-jagiellonski-2016-w-lublinie-miedzynarodowa-impreza-w-lublinskim-mie-
scie,10495822/, 31 August 2017.
45  ‘Regulamin Jarmarku Jagiellońskiego dla twórców i wystawców’, JarmarkJagiellonski.pl, 
at http://jarmarkjagiellonski.pl/informacje-dla-tworcow/, 31 August 2017.
46  The running of a selection process regarding the applications to participate in the fair 
allows the acceptance of only authentic artists/craftspeople. Those taking part in the fair 
are often holders of scholarships from the Ministry of Culture and National Heritage, 
meaning members of the Folk Artists/Craftspeople Association, regional associations, 
and disappearing trades associations. Their work is to be found in national, internation-
al, museum and gallery collections. Cooperation with centres abroad focusing on art-
ists/craftspeople from Central and Eastern Europe allows for the invitation of interesting 
and reputable artists. See: Regulamin Jarmarku…, and ‘Jarmark Jagielloński w Lublinie. 
Ruszyły zapisy na warsztaty’. Kultura Ludowa. O tradycji we współczesności, 1 August 2017, 
at http://kulturaludowa.pl/patronaty/jarmark-jagiellonski-w-lublinie-ruszyly-zapisy-na
-warsztaty/, 31 August 2017.
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there are always artists from neighbouring Lithuania, Ukraine, Belarus, 
Slovakia and Hungary which cultivate the traditions of fairs of the past, 
those with are involved in crafts and folk art (made in accordance with 
regional traditions), as well as street artists, as they are called. Over time 
we want the Fair to become a demonstration of the diversity coming from  
a common history and the presentation of artists and folk culture referring to 
various fields or art, as well as all forms of artistic and creative expression.47 
Indeed, this format of the fair is continuously developing. Today, alongside 
a continuing base of trading and handicraft activities in which about  
300 traditional artists/craftspeople take part every year, there is also space 
for:48

•	 Various workshops; craft displays (folk, local, as well as 
reconstructed past technology of the Middle Ages); open-
air communal artistic events; as well as the organization of a 
Traditional Crafts Summer School, run by master craftspeople 
from Poland and abroad, whose aim is not only display but 
education and the active participation of the audience in  
the creative process.

•	 A Fair Playground – a children’s area for young people interested  
in tradition, featuring a park with old Polish games and pastimes; 
storytelling, as well as traditional workshops for children and the 
whole family.

•	 A celebration of traditional music, as the organizers write, from which 
folk and ethno music emerges, the first of which constitutes a source  
of inspiration. During the fair, folk bands play both on stage and  
on the streets of the Old Town, as well as during traditional open dances.  
An important element here is the Jagiellonian Fair Band comprised  
of various musical groups and individual musicians based on 
traditional music in an unstylized form.

•	 A Knightly Tournament for the Leaf of the Silver Tree in Lublin –  
the historical background of the tournament is the awarding of the 
status of province to the Lublin region and the appointment, in 1474,  
of the first provincial governor, Dobiesław Kmita of Wiślicz,  

47  Idea Jarmarku Jagiellońskiego w Lublinie, at http://jarmarkjagiellonski.pl/idea/,  
31 August 2017.
48  Jarmark Jagielloński, at http://jarmarkjagiellonski.pl/events/, 31 August 2017.



JAGIELLONIAN IDEAS...

399

a supporter of Kazimierz Jagiellończyk. The tournament is a 
reconstruction modelled on the Burgundian tournament of Pas 
d’Armes of the Golden Tree, a centre of contemporary chivalric 
culture, alluding also to court of the Jagiellons. Spectators have the 
opportunity to familiarize themselves with form and appearance of 
a knightly tournament of the late 15th century, thereby getting to 
know the customs and culture of the period of the decline of the 
Middle Ages. Every year knights from Poland, Ukraine and Austria 
compete in ten group and individual disciplines.

•	 A Fun and Story Fair – a musical-theatrical parade and performance 
– with the symbol of the fair, a two-metre high copper hen which joins  
a procession of knights, jugglers and musicians along the streets of 
the Old Town. There are also film showings and tales of the fair 
(the already traditional history of the streets, taverns, fair, as well 
as of journeys near and far in the 700-year-old history of Lublin 
in which history is entwined with legend and the imagination is 
spun with words, music and the gestures of jugglers, basket-makers, 
minters and potters). The concept is for history to be interwoven 
with modernity, tradition with the avant-garde, dialect with 
modern speech in the co-creation of the traditions of the August 
fair’s encounters with culture.

•	 Themed organized excursions around Lublin in Polish and English, 
including ‘Journeys through time – Jagiellonian Lublin’; ‘The Fair  
in the Old Town’; ‘Lublin – trade and craftsmanship of the past’; 
‘Jewish trade and craftsmanship in Lublin’.

•	 ‘The Time of the Fairs’ – a themed open-air exhibition depicting the 
history of the city from the perspective of Jagiellonian Markets of 
the past.

Of crucial importance is that access to all the events is free of charge.

Further towards Vilnius ….
Travelling further down the Jagiellonian Route in the towns and villages 
along it, we find in their calendars of cultural events various celebrations 
which are, to a greater or lesser degree, close to the fairs described here. 
Usually, today they take the form of folklore festivals, folk holidays or local 
fetes and family picnics. This is not the place to name them all. Among 
them, two stand out – above all for their names – namely, the Jagiellonian 
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Fair in Parczewo and the Jagiellonian Fair in Łomazy.
 The Jagiellonian Fair in Parczew49 is a moveable feast (between 
July and August) and takes place in the Municipal Park by Freedom Square.  
The organizer is Director of Parczew Cultural Centre. In the city’s calendar 
of cultural events for 2017, it is classified as a folklore-performance event. 
In the description of the above-mentioned calendar, we read that it is a 
celebration alluding to traditional fairs, promoting local cultural heritage.50 
In the similar calendars for 2014 and 2015, the fair was classified as 
‘cultural celebration’ and described as an event promoting the local cultural 
and historic legacy. A festival of folk, craft and artistic creativity.51 In the 
event regulations on the website of Parczew Cultural Centre, the first 
paragraph contains an entry which, to a significant degree, corresponds 
with the above-mentioned descriptions, although it broadens it further:’ 
The Jagiellonian Cultural Fair in Parczew, known hereafter as ‘the fair’, is  
a trade-exhibition event for producers of implements and artistic products, 
natural food products, paintings and objets d’art, and implements  
of the past.52 The regulations also state that a person or, which is interesting, 

49  Parczew (formerly Parczów) is a town located on the Parczew plain in Parczew coun-
ty in Lublin province, with its seat in the urban-rural district of Parczew. It belongs  
to the oldest towns of Lublin province (a village of that name existed already  
in the 12th century). It received municipal rights from Władysław Jagiełło in 1401. Its de-
velopment is a result of its location on the border between Poland and Lithuania, as well as 
on the Jagiellonian Route. As a meeting place of the Polish-Lithuanian parliaments from 
1413 to 1564, it was an important centre of political life in both countries and one in which 
all the kings from the Jagiellonian dynasty were hosted. Fairs have been held here since  
the late 16th century. In 2001, when the town celebrated its 600th anniversary, a series of events 
were organized celebrating this important occasion. The organization of the anniversary 
events was organized by the Organizing Committee of the 600th anniversary of Parczew, 
appointed by the Town Council and District Council. See: ‘Historia’. Gmina Parczew.  
Oficjalny serwis, at http://www.parczew.com/index.php/miasto/historia, as well as  
the entry: ‘Parczew’, in: Słownik geograficzny Królestwa Polskiego i innych krajów słowiań-
skich, vol. VII: Netrebka–Perepiat, Warszawa 1886, at http://mbc.malopolska.pl/publica-
tion/113, 31 August 2017.
50  See: ‘Kalendarz imprez kulturalnych 2017’, Gmina Parczew. Oficjalny serwis, at http://
www.parczew.com/images/2016/Listopad/Kalendarz_imprez_kulturalnych_ 2017.pdf,  
31 August 2017.
51  See: ‘Kalendarz imprez kulturalnych 2015’, Gmina Parczew. Oficjalny serwis, at http://
www.parczew.com/images/2014/grudzien/Kalendarz_imprez_kulturalnych_ 2015_r.pdf, 
31 August 2017.
52  See: ‘Regulamin Jarmarku 2017’, Parczewski Dom Kultury, at http://www.pdkparczew.pl/
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a company wishing to display its products is obliged to sent in a completed 
Exhibitors Application Form (in which the type of product is to be given, 
among other things). Moreover, following their arrival at the event and 
before setting up their stall, they have to register at an information point. 
Furthermore, it is necessary to have a information plate containing  
the product name, the seller’s name, the type of company and place where  
the products originate. While attention is clearly paid to the key factor 
at fairs, namely exhibitors and broadly conceived artists/craftspeople 
displaying goods, it is above all about selling their products. An interesting 
rule of this fair is also that exhibitors are prohibited from selling as 
follows: medicine and para-pharmaceutical products; flammable or 
explosive materials; articles or parts for cars; modern audio-phonographic 
devices; tobacco products; as well as other addictive substances, 
including all alcohol. All issues concerning the sale of products, meaning 
permits, taxes, concessions, etc., are the responsibility of the exhibitor.53  
In the media, the event is also promoted by referring to various forms of folk 
products and traditional production, such as a promoting sculpture and 
painting, ceramics, pottery, embroidery, lacework, weaving, products made  
of wicker, wood, straw and flowers, along with cheeses and products from 
beekeeping. In the media narrative, however, we find a strong emphasis 
that the fair will feature performances by singers and folk groups.54 It is 
interesting that in 2016 the group ‘Stonehenge’55 were special guests  
of the fair, something which did not suit the above-mentioned concept  
of the fair very well. While it is true that it is a Polish band (founded in 
1996 in Jastrzębie-Zdrój which describes itself as a folk band, as the name 
itself indicates, it specializes in Celtic music. In the both the descriptions  
of the organizers and the media, one may look in vain for direct references 
to the Jagiellonian legacy lying dormant on this mercantile route.

images/news/wyd-2017-07-2801/Regulamin%20Jarmark% 202017.pdf, 31 August 2017.
53  Ibid.
54  See: ‘Jarmark Jagielloński w Parczewie’, Podlasie24.pl, 21 July 2017, at http://podlasie24.
pl/parczew/kultura/-jarmark-jagiellonski-w-parczewie-21d62.html, 31 August 2017.
55  See: ‘Jarmark Jagielloński w Parczewie’, Podlasie24.pl, 19 July 2016, at http://podlasie24.
pl/parczew/kultura/jarmark-jagiellonski-w-parczewie-1d293.html, 31 August 2017.
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The Jagiellonian Fair in Łomazy56 is organized by the District Council 
Cultural Centre in Łomazy in July. In 2017 the twelfth such fair took place 
at the Jagiellonian Square in Łomazy. Today, however, it decidedly more 
resembles a local fete or an event based on the model of a harvest festival. 
In terms of the programme, it not only does not allude to Jagiellonian 
traditions but not even to the traditions of fairs at all. Thus, currently,  
the main focus of the event are performances by local bands among 
which, apart from a brass band from Brest, we find Disco Polo bands,  
as well as karaoke and games run by a DJ. Even on the poster for the event 
from 2017, one may see that key aspects of a fair, namely exhibitors and 
artists/craftspeople, appear only at the bottom of the programme as a side 
show, along with attractions for children: A Festival of Regional Culture 
(craftwork and artistic presentations of folk artists/craftspeople from Poland 
and abroad, traditional archery).57 Certainly, the name of the event raises 
its prestige, recalling the former urban splendour of Łomazy, which 
today is a rural district. However, as with the example of Parczew, there is  
a lack of promotional activities concerning the event directly and 
consciously alluding to the heritage of the Via Jagiellonica.

Does the currently fairly widespread practice of limiting the range 
of artists/craftspeople at modern Jagiellonian Fairs to those promoting folk 
culture (which in the example of the Lublin fair are additionally subject 
to strict selection) – a phenomenon still understood by most organizers 
as rural culture, as well as what one could say ‘low’, unprofessional, and  
the complete reconstruction of chivalric culture result in this world being 
not so much created as simulated? This view is more comprehensible when 

56  Łomazy owes its splendour to the Polish-Lithuanian Union in Krewo in 1385 and its 
location on the Vilnius-Brest-Błotków (now Terespol) route to Gniezno, Poznań and 
Kraków. In 1447, King Kazimierz IV Jagiellończyk separated Łomazy from the county  
of Parczew (Lublin Province) and joined it to the Brest region, that is, to Lithuania.  
This is how, when the neighbouring village belonged to the Polish Crown (Podlaska prov-
ince), Łomazy was already in the Grand Duchy of Lithuania. In 1568, it received rights 
under the Magdeburg Law from King Sigismund August, along with a crest and numerous 
privileges, having become a royal town and key commercial centre. Currently, Łomazy is 
a large village, the administrative seat of a district council of the same name belonging to 
the county of Bialska, in the province of Lublin. See: ‘Historia’. Lomazy.pl, at http://www.
lomazy.pl/index.php/historia, 31 August 2017.
57  See: ‘XII Jarmark Jagielloński – Łomazy 2017’, Lomazy.pl, at http://www.lomazy.pl/in-
dex.php/614-xii-jarmark-jagiellonski-lomazy-2017, 31 August 2017.
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we recall the premise of fairs of the past which firstly took place not in 
the countryside but in towns, Secondly and most importantly, they were 
a veritable window on the world, a platform for various fields of creativity 
and, above all, for meetings, an Internet of the age, thanks to which, not 
even leaving town, one could find out various news, as today we discuss 
trends. Moreover, if one could not buy, one could at least see goods from 
nearer and further corners of the world, coming from both urban and 
rural cultures. This may have been done at the same time, meaning among 
representatives of various social strata. Indeed, this constituted inter-
cultural and inter-social strength of the fairs, momentarily levelling out 
the usual/everyday social hierarchy and political relations towards a not-
so-fleeting and completely united communitas,58 whose communal form 
is koinopolis,59 understood as a specially created and negotiated space  
of inter-personal exchange.

The question remains whether today’s Jagiellonian Markets 
are more and more often taking on the form of a modern festival, even 
fetes or perhaps the opposite – are what may seem for us to be heavily 
commercialized folklore festivals, competitions and reviews of broadly 
conceived culture and folk art based in effect on the format of fairs  
of the past? The answer, as always, lies somewhere in between. In the concept 
of performative studies, each one of these events, regardless of the form it 
once had or has today, is located on an axis of namely: holiday/feast (Latin: 
festivus = festive, joyful, happy but also not a daily occurrence, meaning 
a cyclical event separated from the everyday; meeting and exchange  
(an annual fair as a market and trading centre); a show (a dimension which 
is not only aesthetically and artistically representative); as well as theatre 
and games (the mimetic and ludic re-enactment of the traditions of one’s 
ancestors).60 The Jagiellonian Fairs of the past, as Stefan Dmitruk points out, 

58  From Latin for community, common participation, society but also ties, connection, 
not distant and not hierarchical fundamental and organic inter-personal ties, without 
which there would be no society. When this becomes formalized organization, it changes 
into societas. See, for example, V. Turner, The Ritual Process. Structure and Anti-structure,  
Ithaca NY 1966.
59  From the Greek, koinós – in common, and polis – town/community.
60  See: among others: R. Schechner, Performance Studies. An Introduction, London 2002; 
J.J. MacAloon (ed.), Rite, Drama, Festival, Spectacle. Rehearsals Toward a Theory of Cultur-
al Performance, Philadelphia 1984; V. Turner, From Ritual to Theatre. The Human Serio-
usness of Play, New York 1982.
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are part of a system of markets and fairs which were held in the Kingdom 
of Poland and Lithuania. For example, the February fair in Lublin was an 
extension of the January markets in Leipzig, Kraków, Vilnius and Lviv.  
At the fairs held in Jarosław and Gdansk, transactions from the Lublin 
fair continued. From Jarosław, in March merchants travelled to Gniezno 
or Kraków. In May, fairs were held in Vilnius, Łuck and again in Lublin; 
in June in Kazimierz Krakowski; in July in Łęczyca, Lviv; and in August 
in Jarosław, Lublin, Warsaw, Gniezno, Wrocław, Brzeg Śląski, Sandomierz 
and Gdansk. Late autumn saw merchants heading, in turn, to Wrocław, 
Jarosław or Grodno while in December they travelled to Leipzig.61 Within 
the idea of this network of fairs on the Via Jagiellonica and other co-existing 
trade routes, the already-existing fairs and other events, or those also 
being established on the route concerned, which aim to base themselves  
on the tradition of fairs, above all that of Jagiellonian times, should 
consider if not the current model, as in the sphere of management and 
marketing along with the spheres of cultural policies and the activation  
of culture, then networking which is at least a more reliable form of lasting 
cooperation. Within this network, a significant role, not necessarily as a tool 
of its operator, should also be found for the above-mentioned ‘Jagiellonian 
Route’ Tourism Organization. Therefore, it is only then when the pro-
development and prospective potential of the Jagiellonian inter-cultural 
and inter-social heritage may be activated, in the form of joint cooperative 
actions interwoven with the space of contemporary social and cultural 
life and not only as a standardized, closed forms reconstructed for the 
commercial needs of tourism, entertainment, art, media or even politics. 
This also concerns needs which are noble, though not always in agreement 
with present-day reality, so-called classic historical, ethnographic-museum 
or purely folkloristic aims.

61 S. Dmitruk, ‘Historia jarmarków…’, and J. Krukowski, ‘Sieć jarmarczna wojewódz-
twa lubelskiego w XVI w.’, Kwartalnik Historii Kultury Materialnej, vol. 34 (1986), no. 2,  
pp. 227-247.
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